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Research on the Classification and Development of Culture Tourism Souvenirs of Duyun Maojian Tea
LIU Ao-dong,LU Lin-zhi
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Abstract Based on the classification of tea cultural tourism souvenirs and the analysis of the conditions for the development of Duyun Maojian

(School of Tourism and Resources and Environment, Qiannan Normal College for Nationalities , Duyun, Guizhou

tea cultural tourism souvenirs, the article proposes development strategies from four aspects; innovate product expressions,improve the techno-
logical content of tea tourism souvenirs; deeply explore regional culture and enrich the cultural connotation of tourism souvenirs;based on the
market demand, to meet the needs of tourists for a better life ;strengthen the efficacy,develop tea culture tourism souvenirs with health effects.
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Table 1 Classification of tea culture tourism souvenirs
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Table 2 Development of tea tourism souvenirs integrated with technology
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Category Product examples Product manual
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Table 3 Development of tea tourism souvenirs integrated with regional culture
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Table 4 Development of customer value-oriented tea tourism souvenir
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Table 5 Functional tea tourism souvenir development
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