LZHRM RN, J. Anhui Agric.Sci. 2020,48(24) :127-129,155

EFHEBANE LT S FIREES R BRAT

5-&;*1 ;3—%%2 - e et s s e S
AN LT E W (LERURIFNL AR VLSRR R 21110052, 7R R SE AR B, VTR R A 211189)

HE ATHERPNA,EET S ARSERFRE R FNIARA LS E AERTILT R A6, ERELY §ARHER L4 AE
] B BAT LA A, RILA TIL T R & MRS TR — A%, 75 R AR R TR 2 & SRR AL & R R > kR
PR, AT, FRE—FTRAGTRTILTR S FRBRES T TR, ARBET T R TH S L RIBAE

KB MEFREF; S ARG, HRILT i
hESES F590.75  XEKFRIZAE A
TERS  0517-6611(2020)24-0127-03
doi : 10.3969/].issn.0517-6611.2020.24.034

TR (A TERR S ) RIRAD (OSID) ; [

Research on the Improvement of Rural Tourism Service Quality in Jiangning, Nanjing Based on Tourists’ Perception
YIN Li-jie', YIN Miao-miao®
east University, Nanjing, Jiangsu 211189)
Abstract
tourism areas, taking Jiangning District of Nanjing as an example, this paper conducts statistical analysis on the representative rural tourism ar-

(1. Nanjing Institute of Tourism &Hospitality, Nanjing, Jiangsu 2111003 2. School of Architecture, South-
From the perspective of tourists’ perception, based on the establishment of evaluation indicators of tourism service quality in rural
eas and finds that the overall quality of rural tourism service in Jiangning District of Nanjing is general, and there are still imperfect tourism fa-

cilities, insufficient cultural characteristics and tourism products. Based on this, the paper puts forward the countermeasures to further improve
the quality of rural tourism service in Jiangning District, Nanjing, in order to provide reference for promoting the sustainable development of ru-

ral tourism in Jiangning.
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Fig.1 Service quality evaluation index system of rural tourism area
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Table 1 Basic information of the investigated tourists in rural tourism

areas
F Ja bk AL

Type Attributes Percentage // %

A Age 18 ZLIF 3.5

19~30 % 54.3

31~50 % 29.1

51~70 % 11.0

71 % RV 2.1

H: Occupation %0 35.3

ENZENING 19.3

NI 20.1

MEZEH 18.2

IR 1.1

Hopb 6.0

P51 Gender B 46.3

& 53.7

SCAFEREE Education WP LT 9.9

mhE 274

PPN 55.6

il & VA 7.1

HMA 3000 SEREATF 38.9

Monthly income 3 001~6 000 JG 32.1

6 001~10 000 J© 21.5

10 001 JT A L) I 7.5
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Table 2 Descriptive statistics of tourists’ perception of rural tourism service quality in Jiangning,Nanjing
TR Satisfaction level // %
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index index Strongly Dissatisfied General Quite satisfied Very satisfied Mean deviation Rank

dissatisfied (1) (2) (3) (4) (5)

Jik 777 i Travel product Q1 0.53 13.37 35.03 22.73 28.34 3.65 1.04 6
Q2 0.27 4.48 29.14 36.63 29.41 4.20 3.76 1
Q3 4.81 18.45 31.82 23.53 21.39 3.38 1.15 12

ik IiFi it Tourist facility Q4 8.59 14.71 37.70 21.66 17.38 3.27 1.21 16
Q5 0.80 7.22 38.24 36.63 17.11 3.62 0.87 7
Q6 1.07 14.44 45.45 24.36 14.71 3.48 2.30 9
Q7 2.20 22.19 37.43 20.86 17.38 3.32 1.15 15
Q8 0.54 5.11 27.42 38.71 28.23 3.89 0.89 3
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Q17 4.28 22.46 34.49 20.59 18.18 3.26 1.13 17
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Table 6 Comparison of soil nutrient content of different types in Jiyuan tobacco area
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%t pH Organic matter Total N Available N Available P Available K Available Zn Available B Water-soluble
pe o'kg o'kg mg/kg mg/kg mg/kg mg/kg mg/kg chlorine // mg/kg

I 7.32+0.18 a 1226+1.86a  0.74+0.10a  69.49+878 a  14.64£6.73 b  263.75£2647b  2.65+1.19 a 0.52+0.13a  1020£3.25 b
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T [RFAS RNG T 578 AR [R b B R 2 538 1 /K- (P<0.05)

Note ; Different small letters in the same column mean significant difference at 0.05 level
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