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Strategic Thoughts on the Integrated Development of Metropolitan Ecological Characteristic Agriculture—A Case Study of the Bee
Industry in Miyun District
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Abstract In the context of the implementation of the rural revitalization strategy and the structural reform of agricultural supply testing, the
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integrated development of the first, second, and third industries is an important way to expand the agricultural functions with ecological charac-
teristics and enhance the value of the agricultural industry. Taking the bee industry in Miyun District as an example, on the basis of analyzing
the requirements for value-added development of industrial chain integration and combining with regional characteristics, a strategic system of
“full-chain brand value-added, global layout optimization, holographic platform service” was proposed. It also proposed the integration strategy
of the bee industry with ecological civilization, high-tech, intelligent information, cultural tourism education, and health rest therapy. At the

same time, it also studied the guarantee measures and operation mechanism to promote the development of industrial integration.
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Fig.1 Miyun bee industrial strategic positioning
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Fig.2 Brand connotation mining of bee industry in Miyun
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Fig.3 Spatial layout optimization of bee industry in Miyun
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Fig.4 Connection and integration of ecological chain,technology chain and financial chain
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Fig.5 Deep integration of the bee industry technology service chain and brand value chain
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