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Analysis of Current Status of Non-alcoholic Beverage Industry Technology Patents

JI Min,MA Yue,HU Ke (Patent Examination Cooperation ( BEIJING) Center of the Patent Office, CNIPA , Beijing 100000)

Abstract  As the leading industry in the food industry,non-alcoholic beverages play an important role in people’ s eating habits. In this re-
search,the A231.2/00 classification number was taken as the main line. Through the statistical analysis of the patent application documents un-
der the classification number and its sub-category number, the technical status of non-alcoholic beverages involving the classification number
and its sub-category number was sorted out. The development of patent applications in this field was presented from a number of perspectives.
The results showed that the development of carbonated beverages that had occupied a monopoly position had gradually slowed down and de-
clined,but the healthy beverages represented by fruit and vegetable juice beverages had become the mainstream of current beverage R&D and
consumption. The market of non-alcoholic beverages represented by China,Japan,the United States, Korea and Russia was relatively active ,as
well as the above five countries were also major R&D countries for non-alcoholic beverages. Domestic enterprises had a smaller number of pa-

tent applications than foreign large enterprises,and should further enhance their patent distribution awareness and innovation strategies.
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