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Abstract Homestay tourism is an important approach to rural revitalization. In view of the rural homestay in suburbans of Beijing that still
continue the development mode of “farm stay”. This paper discussed the main direction of its transformation and upgrading from the perspective
of tourists’ demands with the case of Cheerying Village. It was proposed that the commercial market can be taken as the main customer market.
It should focus on the commercial homestay brand with the help of the scientific and technological advantages of Zhongguancun. Simultaneous-
ly, it could improve the overall homestay atmosphere. At the same time, the business market is very likely to become a major tourist source

market after the Parent-child market and family market.
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Table 1 Social characteristics of tourists’ preference for homestay
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Table 2 Matching degree of supply and demand of Cheerying home-
stay facility
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