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Study on the Development of Festival Tourism in Nanping City

LAI Li-fen' , LI Zi-rong’, KONG Ling-yan® (1. College of Geography, Fujian Normal University, Fuzhou, Fujian 350000;2. College of
Resources and Environmental Science, Quanzhou Normal University, Quanzhou, Fujian 362000 ;3. College of Geography and Tourism, Qufu
Normal University, Rizhao, Shandong 276800 )

Abstract On the basis of describing the concept of festival tourism, the characteristics were summarized as regional and timeliness, diversity
and comprehensiveness, culture and characteristics, openness and participatory, economic and efficiency. The regional conditions, resource
conditions, economic conditions and tourist market situation of the tourism development of Nanping festival were introduced. The problems in
the development of festival tourism in Nanping were believed to be mainly due to the weak brand awareness and low awareness, the low degree
of cultural integration, the unbalanced development among regions, the restriction of administrative management, and the lack of festival crea-
tivity. The promotion strategy of festival tourism in Nanping was put forward, emphasizing the importance of publicity and marketing for festival
tourism, digging deep resources, guiding residents and tourists to participate, adhering to the governments promotion and market operation,

and strengthening the construction of talent team.
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Table 1 GDP and total tourism revenue from 2005 to 2015 in Nanping

SEfy AAE T SME MR TR S R i GDP [
Year Total city product /427G Growth rate // % Total tourism income //{ZJC Growth rate // % Account for the proportion of GDP // %
2005 349.86 10.50 20.70 17.00 5.91
2006 395.20 11.90 24.96 20. 60 6.31
2007 473.36 15.00 30.42 21.90 6.42
2008 559.14 14.10 35.47 16.60 6.34
2009 621.74 13.90 137.48 13.30 22.10
2010 728.70 11.70 156.00 11.20 21.40
2011 800.00 12.40 181.60 16. 60 22.70
2012 997.00 11.00 223.00 22.80 22.30
2013 1 105.80 11.20 259.00 14.70 23.40
2014 1 232.60 9.60 312.50 18.90 25.30
2015 1339.50 9.10 371.60 18.90 27.70
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Note: Data are from the Statistics Bureau of Fujian Province
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Table 2 The present festival activities in Nanping
REZ2S 2 i) ZE I FEGE) B V]
Name of the festival Time of holding Address Major activities Background introduction
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Fig.1 Source of inbound tourists
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Fig.2 Source of foreign tourists
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Fig.3 Tourist sources in the province
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Fig.4 Release of tourists from outside the province
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