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Current Situation and Strategies of Family Finance Literacy in Nanjing Urban and Rural Areas

LEI Lei,GUO Dong-qi,LI Chao (School of Finance, Nanjing Agricultural University, Nanjing ,Jiangsu 210095)

Abstract With the development of financial market and the improvement of family financial market participation, the importance of financial
knowledge is highlighted. Based on the family financial data of 437 urban and rural households in Nanjing of Jiangsu in 2016, we analyzed the re-
lationship between family characteristics variables such as different age groups, educational level and risk attitude and the level of urban and rural
family financial knowledge, and discussed the differences between urban and rural families. At the same time, based on differentiated financial
knowledge access channels of the urban and rural families, combined with the specific circumstances of the region, we put forward pertinence

policy for urban and rural family.
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Fig.1 Family finance literacy level of urban under different age
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Fig.2 Family finance literacy level of rural under different age

group
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Fig.3 Family finance literacy level of urban under different ed-

ucational level
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Fig.4 Family finance literacy level of rural under different edu-

cational level
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Fig.5 Family finance literacy level of urban under different risk

attitude
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Fig.6 Family finance literacy level of rural under different risk
attitude
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Fig.7 Understanding level about finance literacy of urban and rural family
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Fig.8 Obtaining channel of urban and rural family finance literacy
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