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Market Investigation and Analysis of Pu-erh Tea Consumers—A Case of Kunming
GUO Jie, LU Cai-you”

Abstract Using random sampling questionnaire survey and field visits survey method,with the investigation of students, community residents

(College of Long Yun Pu-erh Tea, Yunnan Agricultural University , Kunming, Yunnan 650201 )

and Pu-erh tea shops in Kunming, consumption of tea market, consumer attitudes and other aspects were investigated to analyze consumer aware-
ness of Pu-erh tea, tea drinking purpose and the purchase of Pu-er tea consider factors. The results showed that the consumption of Pu-erh tea was
significantly affected by gender, educational level and household income, and the knowledge of Pu-erh tea was mainly through friends and family.
At the same time, Pu-erh tea consumption to cake-based tea, excessive emphasis on the brand, the lack of quality identification of Pu-erh tea and
health care-related knowledge. The investigation will provide the basis for rational consumption of Pu-erh tea, promote the knowledge of Pu-erh

tea and improve the quality of tea, so as to further promote the development of Pu-erh tea industry in Yunnan Province.
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Table 1 The drinking tea situation of the investigated object

IIRE| @ 12 A% Number of TRZE NEL Number AT
Project Attribute investigations // A\ of drinking tea// A\ Percentage // %
15 Gender L 370 349 96.94

@ 303 269 88.79
ZHERE INFER LT 42 26 61.90
Education level g 191 164 85.86

K&/ AR 392 387 98.72

W R LT 48 41 85.42
FHEENII H WA Family per <1000 Jo 93 61 65.59
capita monthly income >1 000 ~3 000 JT 301 296 98.34

>3 000 ~6 000 JC 203 194 95.57

>6 000 oG 76 67 88. 18

2.2.2 RGP, WA LR ,673 4B H
T RERIBASIA 126 N, 1Y 18.72% 5 ZEHBARINAT 173 N,
i 25.71% ; fH/RPEZRIOA 319 A, i kbik 47.40% 5 NIEZS
MINA S5 N, i 8. 17% o B8 X R 8 2R B 28 B o A9 L
B, AN R BT i LE e/ 0N, 8 T 2% Wi R 22 B 9% & e
%

2.2.3 HBEVORMMSE, WHALIN T T AR, 200
TR . Ol AR 673 ZXT R ,236 £ H N
MR AR, i 38, 19% 5382 H EWUBEHAE, (561.81% .
P 1 TR, TS T o 9 B L9 g T T A 2 5 R
WRIGIMEAF 73 A TEAS VB T (G2 T %
6 AR, H g SEPEAS 1 229 N, 5 34. 03% ; I SK B 1Y
181 A, 5 26.89% ; WSEYE AT Y 156 A, 15 23. 18% ;WK Ak 4%
88 N, i 13.08% ; W 3La INTTAHY 13 N, 51.93% ;3K
THZEIA 6 N, 7 0.89% . H TR Wi 738 1 45 1 2% L
WAHPE A O E, BOR VB 2R G 28 O = R T T B
T

140
16 O &H 4 % Puerh raw tea
120113 B -£H# Preth mture tea
94
L . .
= 80 75
—
£
E 4 45
ﬁ,"t“i 40
™20 9 j 6
0 [l 0 o
o f§§ e S ;ﬁéﬁ ’ég
gy © e~ [ = E o
- z g e “EZ +
R |-
% Sepcies )
E1 AEFFREME

Fig.1 The species of drinking tea of the investigated object
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Fig.2 The purpose of drinking ter of the investigated object
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Fig.3 The factors to be taken into account in the purchase of
Pu-erh tea
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