RER WA, Journal of Anhui Agri. Sci.2016,44(12) :287 —290 =EEGE pz E2EEM

IS

HBEX RGBT A RENTHR
BWEBLK B (o, it s10016)

HE AMAHFEFRERLTASOIAETR, ETALRAEN T X, MAET AL FRH FEAAAFIER XL, 2 A Logistic A 5
WERFESERFH INERGYm, EREV.FRAZTLEELL EEMS RAZXAINEZSERFIMNAERAEALEXF,
TAT R 5 0 Bt & I AT ERA R AL HF R R, W SEBOT A AR F 2 % A AT E ROFRA IR H e AR TP R F A
5 AMAST ZATE RA Hon A 5 bt IATEREAN YA,

KER RS BRI
FESESE S-9 XEFRIRES A CEHS 0517 -6611(2016)12 —287 —04
Study on Consumers’ willingness to Pay for Agricultural Products E-commerce

CUI Ji-na, CUI Rui, ZHANG Hao (Qinghai University, Xining, Qinghai 810016 )

Abstract In order to study the consumers’ willingness to pay for agricultural food e-commerce, based on the questionnaire survey, 7 varia-
bles and individual characteristics of consumers were constructed, Logistic model was adopted to analyze effects of each factor on consumers’
payment willingness. The results showed that four variables such as product quality, information security, customer service, convenience and
efficiency and consumer willingness to pay had a positive significant relationship, payment risk and consumer willingness to pay had a negative
significant relationship, but the website design and low cost had no strong impact on consumers’ willingness; among personal characteristics,

education level and monthly income had effects on payment willingness, gender and age had no significant effects on payment willingness.
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Table 1 The main variables, measurement programs and factor load-

ing of questionnaire

At 7] 35 PR
Variables Measurement items Factor loading
k153 Website design Xy 0.758
X, 0.668
A XUES: Payment risk X, 0. 800
Xy, 0.776
X, 0.847
72T Product quality X 0.774
Xy, 0.773
{5 B %4> Information safety Xy 0.724
Xa 0.804
SRS After-sale service Xy, 0. 865
Xy, 0.753
i F1] =% Convenient and X1 0.768
efficient Xe 0.667
X3 0.645
KA %% Enjoy low price X 0. 600
X, 0.766

L.2.1.2 {FEESHT. TERRMWER Tt 25, T iR
A I AT R Y B — o
47 Cronbach’ s alpha {537, M4l O A PRRPERF 58 TR
FHRIBRAE , BEXF R0 7 A28 5 5 R AT N — Bt 70
Bro G5AR I, I A 8 1ok A0 NI ) 3 5 LA B A ol 3
o, H 7 AR RN B R B R T 0.700 0K 2)
RN T AMEREA R I N2,
F2 MK IEERZETEM Cronbach’s alpha R

Table 2 The variable Cronbach’s alpha coefficients in pre-test process

Cronbach’s alpha Z%{

%%jjf: Miitgfiﬁ Cronbac}}"s alpha
coefficient

W38T Website design 2 0.702 2

SZAHARS: Payment risk 3 0.738 0

FE B Product quality 2 0.802 1

{5 B 224 Information safety 2 0.745 6

GRS After — sale service 2 0.723 8

(i) %% Convenient and efficient 3 0.767 5

(&M Z=3Z Enjoy low price 2 0.8211
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Table 3 Basic statistical information of sample

HALHALFR PAES N LAl

Variables Classification Population Proportion // %
P51 Gender Bk 109 46.2
Ltk 127 53.8
AERS Age 20 % IR 0 0
20 ~29 84 35.6
30 ~39 72 30.5
40 ~49 63 26.7
50 &L 1 17 7.2
YR Education &5 KT 45 19.1
degree ARk 123 52.1
et XU b 68 28.8
HUA 1000 JGLAF 14 5.9
Monthly income 1 001 ~4 999 84 35.6
5000 ~9 999 95 40.3
10 000 LA I 43 18.2
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Table 4 Meaning and values of the independent variables

At B Epd

Variables Name Connotation

Y, FaNp=v:) AT =1, R3EAF =0

X, Mt AEREE =1, EE =2, =3, N KEE =
4 A FEATEE =5

X, SCATRES: AR EE =1, HE =2, =3, FARHEE =
4 AEHATEE =5

X, PemiE O AEWES =1, EE =2, =3, AKEZ =
4 AEHATEE =5

X, fFRZ4 EHEE =1, FW=2, =3, AKEX =
4 AEHATEE =5

X (ELS2 EHEE =1, FE =2, =3, FAKFEL=
4 AEHAEE =5

Xe fEflER  AEREE=1,E5E =2, =3, AKEZ =
4 AEEAEE =5

X, Rfr=z HHEE=1,HE =2, K =3, AKREE =
4 AEEAEE =5

X, PER Tk =1, %M =0

X, AE 20 #LPITF =1,20~29 % =2,30 ~39 % =3,
40 ~49 % =4 50 HL) I =5

X HERE EH U =1, 458 =2, 58 KL =3

X, AlA 1000 SGLLF =1,1 001 ~4 999 55, =2,5 000 ~
9 9995% =3,10 000 JEL | =4

3 ZBERESMH

X PR A E T SPSS17. 0 Ged Rk 1m0 U5 Jr 3% — 1k
TP AR PEBIALIZ A T 45 0, TH 9% AR = LT R 45 1 S
frREEEWEZRE EEE LT L,

3.1 MEigitstEREIAEENRE AR IR R
N, M BT B B IE, Sig. AR 0. 611, HE{H K T
0. 100, Wi Wk 5 11 59 2 5 S A BRI F3cA 5m, hf
FA T i L 7 45 B4 DO A 1 S AR, P Y R LB
AR RN T 28 0 PR e S R e A2 A 7= b L T R 55 TH
75 3, T RE A S PR T8 2 28 I ) SIS A = i 1) e S T 5 5
PREAIAT XK o

3.2 HEREIMEREIMAEENZE  AREIHZSR D
LS R Y B A R B, Sig. BB/ 0. 008, HA&(E /N T
0. 010, We B SZAT XU 511 9% 3 A BB R AR H & i 1
R F o B X AR 7™ i HL T 7 45 1 S A XU Sl 5 ¢
T, AR RGBS BRATR , 91 9% 3 SCAN R JRUBRARG 5 S Ao IXURS: I, T
et AT R

3.3 FRREMNEREIMAEENEm ARFIEZRD
LR TR B BN IR, Sige {E 2 0. 034, HAE /N T
0. 050, 356 B 7™ it Jo £ 5 T 9% 5 AN R D S 3000 35 1) AE AH G
KR o XFFAT bl TR 55 I B B B A= T S AR
TER = b T i

3.4 FEREWMEBREIMNEENRME AARIHZEEE
NG AW B EHNIE, Sig. W{E 2 0. 029, HAE /N T
0.050, Wi W5 B2 4 55 T8 9 3 SO R JE 2 9 b 385 1Y TEAH G
KR, HPRFSHHAMEE LS EME R AR, FELE
G R AR R R R, T R 3 X AR L R 4 I S A R



290 G AR e

2016 £

S, S

3.5 ERBRSHEBEIMBEBRM AREHZR T
A R S5 9 B BN IE, Sig. BY{EJZ 0. 003, H A {H /N T
0.010, YL JE 1255 551 Bl % S AT A JE 2 B o e 5 A IE
SRR R o ATRESGA)™ A IREE R REVEA 5C T S8 e )L 1
Wy iy ARAEETE AN A 7 KIBH BT 25— R I
Ja MRS N X 22 T 5 SR IO 192 2 PR .

3.6 EFERHEBEIMSEBOLM  AREHZRE
7 (A R 80 B {E N IE, Sig. BY{ELE 0. 087, HAUE/N T
0. 100, &M {1 o 20 -5 1 Bl S AR T B 2 B Py T A O
KA o RIEHL T RIS 1 P LR, WA ™ i L7 Ry 95 5 0
Al it HEL 1 55 BRI SCAR [) , K I 52 L PR S o ) 4
B A E R 55 w5 R, T LA A2 4% I 248 M 00 5 A T 2
TAR A5 Tl AN TR, A DRI R, DRI 91 8 0 (S 0 1
ST G ) IS

3.7 EMEZEEEMBREOEME  AEIEIEZR R
N AR 32 09 B {H N IE, Sig. B9 fEJE 0. 501, H AR T
0. 100, BEWIIRAN 52 1511 B & AT BIEBA A A K F . W]
BS54 i L R PP — L6 A O, F RTAR 22 HL RS AHRAE AT
X L5 A i i R T Bl LR SR TR, X 5 DATE A R
it FEL TR 55 AT AE 22 5

3.8 NAFHEXHBEXMBEORZW D ARFELETE
Bl AR B RS A . BRI 25 2R o, MY
BAENIE, Sig. MO{EJZ 0. 281 (HE{E R T 0. 100 [F] i, -2 Y
B (AN 1, Sig. FOMER 0. 447 [EE{E R T 0. 100, B8R 4571
SRR A e S BB R 20, 3 53

HEBAMERR, ZHAFREN B ENIE, Sig. {EE
0.059, HLAL{E/NT 0. 100, 3L W] 52 27 #2215 00 B % AT RE
JE PR R IEAA OGRS HOH PRI A ) ik
PR RIS . AR B AN IE, Sig. {74 0.043, HE(H
/T 0. 100, BEIT A WA 15 1 92 S S B 2 A I A
RRA, AT RS2 A ™ i B R o
4 Z5iE

R FINAY)E 2 T AT S 0 48T, LRI + 7
A AU, TC I8 23 X A 7 it U A 3 A BB P ) 2
FETH PN i TR 95 SO R Logistic #7473y
SEIREATR PGERA ™ i TR AT Sk P N B
TR 55 BN RERS 2 T 2 PR 2 4™ i TG 2R
T 5 PR R 2 4, BRSO XU, PRAE I S 7 it 4
AR 2 AV — AR T S B AE M LIS A™ i AR
s B B I IR 55 AR, LT I L e S i ) D (S 4
{91 2 2 REAR IS B AR S A SR (9 B IR {22, A7 B T 4
THIF B %A 7 il L7 55 B SR RS et 7 il B
SEINA R HEREA ™ it LT R 55 Pl A A R
S 30k

[1] BOCCALETTI S,NARDELLA M. Consumer willingness to pay for pesti-
cide-free fresh fruit and vegetables in Italy[ J]. International food and agri-
business management review,2000,3(3) :297 -310.

[2] TILLOTSON J. Web site evaluation ;A survey of undergraduates| J |. Online
information review,2002,26(6) :392 —403.

[3] 5KIZ. ST R SRR [ D] G /KI5 PG /RIE Tl R,
2011.

(4] MREE. ARSI Nk S5 B SHIE R AU
=S BN I ] Witk ,2013,32(11) :230 -232.

[5] #EFF, SRR 2014 — 2015 SEFR[Efe 7=t L 77 95 A RIS [ 1] H1L 7
F55,2015(2) .44.

(L% 283 W)

B ik A kit el i b i) & i DXl 7 0 R 4
HITES SUMER IR, Qb A LS IRRE, 8L BUM Y 3k
MRS g IR 3R SR B RS BE T, AN [ SRk
BT P RS AL R ML B IR 55 R RS 54 ik
I3 ST B AL AR R 25 . QBIBIRHE T 0 3
1. W BT RFR AR BE F Rt AL b Ak kR 4
R, G| A M 288 A R SR R, R g
A AR I BT AR KO o @ T 7= e B URH
SEE TR R G R . SE AR 1 T % 2R Be el
SR ST P SRR R R B R X I & T i s g e
7 Ml e A IR Tt A Ml v BTN RN 25, 1 5 22 i Al
PR AT A TS A R G e gk
i, TT 3 SR B XSRS . b T BRI IZO A ™ i K
Jre JEL i AT ORI s 55 TR R AT AN BT ) AR, A ik K
P RS e A R A DL R IR B X SR e . ©
AR SCAL N TR it 2R 7 SRS L S0k A
AP AR B, St AR & 5 AR PR AR 1) A R A

B TS B A B STAE N R, ST HBE Al SCAR Az

SRSt =

&% 3k

[1] 7T, ms. AL & FRRIVE T 285 [ T]. fell£835F,2011 (3) :
79 -80.

(2] 755 R P A R RS BURFBRAELT ] ARk 28 5% In] T, 2002
(12):120 - 121.

[3] ZBREF- JAUCE R BT SR T . 50T 2014 b de— S S0
BRI MRS ) ] A RIS, 2014(3) <179 - 182.

(4] TRGZE. E T B AN ER mEi KIRESG A R [ D].
JE AL RESERA 2013,

[5] KPR KIEIXEUHF TAER &AL EB/OL]. [2016 ~03 -02]. http://
www. dqdt. gov. en/about. php? cid =1.

(6] T R LRI AN AT FE ) ). = P BRI 5T, 2011
(4):54 -55.

[7] Ebk EEDEFRE R BHGER [ T]. RS 53 5%, 2011
(1):17-18.

[8] #hiERt. K TR R AR E e R R R AT T R A S
[T]. E5FF 275 ,2013(3) 167 - 68.

(9] frpiE. (LR RrE A VB AR B IRBERT I S TS 2 i
PAVIARAVESEG ) ] Wl 27412, 2013,25(2) :379 —385.

[10] A JTospll A i) SWOT S35 Jentoe ) ). thivbgall.

KRR ,2014(9) 11 - 13.



